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ARNG Decade of Health (ARNG DOH) 
 
 
 

The Decade of Health is a ten-year strategic deployability and readiness campaign supporting 
personal responsibility for health and wellness. Maintaining force strength and sustaining critical 
operations rely heavily on healthy, fit Soldiers. The Chief Surgeon, ARNG has launched an intense, 
focused media strategy targeted at Soldiers and their Families that will promote medical readiness 
and resiliency and enhance strength management. A Soldier deployment and readiness issue is 
targeted each year with an innovative, nontraditional communications plan to enhance health literacy 
and produce measurable results. Each previous annual campaign is woven into the fabric of the 
Decade of HealthÕs culture of wellness. The objectives are best reflected in the ARNG DOH tag line, 
"Always Ready, Always ThereÉAlways HEALTHY.Ó  
 

  Campaign topics are supported by internal National Guard partnerships and alliances with world-
renowned health promotion and prevention organizations such as the American Heart Association, 
and in 2010 an opportunity to enrich the existing effort by joining the American Stroke Association in 
battling stroke. Campaigns 2006 Ð 2009 include dental readiness, blood pressure awareness, healthy 
weight management and in 2009, ARNG Ready and Resilient. 

 
The Chief Surgeon, ARNG will leverage the momentum achieved during the 2009 campaign, and will 
launch the ARNG Ready and Resilient II, ÒStrength from WithinÓ in early 2010. The campaign will 
focus on maximizing the resilience of our ARNG Soldiers, units, and Families by enhancing their 
abilities to adapt to and to recover from the many stresses of our challenging missions. Building on 
information and messages that address cycle of deployment, reintegration, and retention issues, the 
campaign will focus on proactive prevention strategies supporting Soldier and Family behavioral 
health and emotional readiness. 
 
Existing partnerships will offer peer-reviewed content and information sharing to enhance the 
campaign. Examples include: U.S. Army Comprehensive Soldier Fitness; the Post Deployment 
Health Clinic at Walter Reed Army Medical Center; ARNG Soldier and Family Support and National 
Guard Joint Family Programs; and the U.S. Army Reserve ComponentÕs premiere health promotion 
resource, HOOAH 4 HEALTH. 
 
An ARNG State and Territory (S&T) outreach plan will be executed offering access to a new ARNG 
Behavioral Health portal that features support resources for S&T behavioral health officers, providers, 
and Soldiers and Families. The U.S. ArmyÕs Resilience Training, formerly Battlemind will top the list of 
supportive, self-help environments to Initial Entry Soldiers through Wounded Warriors and Veterans.  
Also high on the list is the DoD Center of Excellence for Psychological Health and Traumatic Brain 
Injury. 
 
Innovative technology, social networking and interactive tools will be used to promote life skills and 
cognitive concepts that will make individuals, units, and communities more resilient. Web-based 
intervention shops will heighten awareness. Integrated resources from DoD Force Health Protection 
(post-deployment health reassessment), the Military Health System (tobacco cessation), the 
Substance Abuse and Mental Health Services Administration (alcohol and drug dependency), etc. will 
support a continual flow of current information.  
 
Optimal Soldier readiness and health maintenance are key factors in Force Health Protection. This 
program supports optimal Soldier performance and the ARNG Families and communities who are 
critical to its success. 


